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 The media is largely responsible for the stigmatization of the Roma in 

Europe.  Even though it spreads prejudices, it can also be important in fighting 

against discrimination. Journalists are not aware or concerned of the 

consequences of their information which cultivates prejudice, xenophobia, and 

racism.  

 The media do not have access to Roma sources, information, or 

communities and prefer a “safe approach,” meaning they like to use non-Roma 

experts such as politicians and police officers as sources for information about 

the Roma communities. 

 With this guide — drafted thanks to our experiences with many 

European media outlets and the contribution of professional journalists 

specialised in social issues from Redattore Sociale — we would like to give 

Roma organisations some tips on how to deal with the media and journalists 

to reverse negative trends, both at local and national levels.  It is necessary for 

Roma organizations to react promptly with truthful facts every time the media 

disseminates prejudice and false information. 

  

 

 

 

  First of all, we are convinced that Roma organisations should react 

promptly and in a well-documented fashion every time that media (both local 

and national) disseminate prejudice and (dis)information in regard to the Roma 

minority. 

 Until now, this task has not been carried out with continuity. What 

happens is simple: when Roma issues find their place in the news, only the 

voices of the main society can be heard. Almost every time those voices feed 

prejudice, propagate xenophobia, aliment mistrust and foster the stereotyping 

of the Roma minority. All of this is part of a vicious mechanism that has to be 

inverted. 

Why this guide? 

Let your voice 

be heard! 



 

 

 

 

With a few simple steps, Roma organizations and activists can overturn the 

negative trend of their representation, and here are a few suggestions which 

you should follow to make your voice heard. 

 

 Go local: The intolerance starts at the local level, but by building a rela-

tionship with the media outlets and the majority communities you can come 

to a mutual understanding. 

 Don't be passive: Every time negative news regarding your community 

appears in the media, react clarifying and explaining your position, opinion, 

and reasons. 

 Speak with one voice: Nominate a spokesperson for your community 

or organization and make this known to the local media outlets by giving them 

the contact information of that individual.  This way the journalists will know 

who speaks for whom and have a contact. 

 Be documented: Prepare a factsheet on your community. Include data 

on population size, where they are from, the number of minors and unem-

ployed, how many times the community has been attacked, etc. This informa-

tion is your response to the publicized data and should be produced at both 

the local and national levels. 

 Open your doors: Let the media representatives get to know your 

community.  Closeness can help get rid of prejudices and stereotypes.  Invite 

journalists on a tour of your community and get to know them and let them 

get to know you.  This will remove communication barriers and allow the 

journalists to see first hand how the Roma live. 

 Make friends: Often a national witch-hunt starts from local news and 

therefore it is important to use local journalists as 

a fundamental contact.  Contact the media in your 

area and find journalists who are sensitive to 

Roma issues.  If you have something to say, you 

will know who to contact. If they want to hear 

your opinion, they will know who to call.  Also try 

Ok, but how ? 



to get in contact with journalists that dis-

seminate misinformation regarding your 

community or organization and show them 

your “facts sheet” to dispute their informa-

tion. 

 Let yourself be helped: Once you 

become friendly with the journalists, ask 

them to train someone in your community or organization to improve their 

communication skills and resources. 

 Be present on the web: The internet is an easy tool which allows you 

to inform the public and your community.  You can post press releases, dis-

seminate information, and publish documents. 

 Be positive: Try to get the media to publish “good news” about your 

community or organization.  Stories may be about best practices for housing, 

education, and employment, success stories, examples of integration and co-

habitation, etc. 

 Fight stereotypes: Challenge stereotypes which are portrayed in the 

media with tangible facts. 

The European Roma Information Office (ERIO) is an 
international advocacy organization, which promotes 
political and public discussion on Roma issues by 
providing factual and in-dept information on a range of 
policy issues to the European Union institutions, Roma 
civil organizations, governmental authorities and 
intergovernmental bodies. ERIO cooperates with a network 
of a large number of organizations and acts to combat 
racial discrimination and social exclusion through 

awareness raising, lobbying and policy development.  

This guide is not perfect nor complete... Therefore, we invite you to contact us and share your 
comments, impressions, and suggestions and tell us about your relationship with the media. This 
joint effort can improve the content of this guide and oppose prejudice and intolerance towards the 

Roma minority. Contact us: 

ERIO - Av. Edouard Lacomblé 17 - 1040 Brussels - Belgium 

Tel:      0032(0)27333462                      Fax:     0032(0)27333875          

EMAIL: press@erionet.org / ivan.ivanov@erionet.org  Web: www.erionet.org 

"Redattore Sociale" is the first daily information news-agency dedicated to social 
difficulties and social commitment in Italy and in the world. It is also the first 
newspaper of its kind promoted by an organisation directly involved in these topics. 


